
Unit 2- Theoretical Frame Work  

Completion date W/C Monday 3rd February    

 
You will learn about:  

 New Close Study Products (CSPs) 

 Media Representations  

 Media Audiences  

 Media Institutions 

 Media Language  

 Different conventions for different 
media platforms 

  

 

Lesson Overview  
To explore and analyse  the magazine industry 
and analyse two CSPs  
 
To explore  and analyse the newspaper industry 
and analyse two CSPs    
 
To explore  and analyse the social, online and 
participatory media and analyse two CSPs 
 
To explore and analyse the video game industry 
and analyse two CSPs 
 
To understand and explain the difference 
between an Action code, Non-verbal code, Post-
production code and Verbal code  
 
To understand the meaning of denotation and 
connotation and use it within a written analysis   
 
To develop your understanding of a narrative 
structure with different media products 
 
 
To explain what is meant by vertical integration 
and how it applies to new CSPs 
 
To apply different media theory to CSPs and 
explain the effect it has 

Key Words 
Code- Codes are systems of signs, which create meaning.   

 
Convention – a sign or convention through which the media 
communicates meaning to us because we have learned to read 
it. Conventions are the generally accepted ways of doing 
something. 
 
Convergence- information is shared through various channels 
and across multiple media platforms 
 

1. Denotation- the literal or primary meaning of a word, in 
contrast to the feelings or ideas that the word suggests. 
 
Horizontal integration- Horizontal Integration is a Media 

Company’s Ownership of several businesses of the same value. 

Narrative-  Narrative is the way the different elements in 

a story are organised to make a meaningful story. Some of 

these elements can be facts as in a documentary, or characters 

and action as in a drama. 

 
Uses and gratifications theory- is an approach to understanding 
why and how people actively seek out specific media to satisfy 
specific needs. 
 

Vertical integration- Vertical Integration is when a Media 

Company owns different businesses in the same chain of 

production and distribution.  

Cross curricular skills Tick  

Research  

Note-making  

Group work & discussion  

Memorisation  

Precision & accuracy  

Independence  

Reflection   

You will be able to  

 Apply media terminology to your analysis  

 Identify and explain different types of media platforms and 
how they represent and engage their audience 

 Apply your knowledge to new and previously taught Close 

Study Products 

 Respond confidently to exam style questions  

Cross curricular links: 
SMSC: to think creatively to design products for a potential audience. 

Work with other people to include their thoughts and ideas.  

Literacy: extended writing to explain how website conventions engage its 

audience using key media terminology.  

Numeracy- problem solving, breaking down problems into smaller parts. 

Thinking logically about different Media texts and their conventions. 


