
Unit 1: Component 1 

Media Products   

Completion date: Friday 13th December  

You will learn about:  

 Audio/moving image (TV programmes, films, 
radio broadcasts) 

 Publishing (newspapers, magazines, e-
magazines) 

 Interactive Media (websites, mobile 
applications, video games, vlogs) 

 Media audiences  

 Industry regulations  

Lesson Overview  
To investigate and explore different media 
products 
 
To analyse different media platforms and 
understand their conventions  
 
To identify different target audiences and analyse 
how other products meet their audience’s needs 
 
To learn how to apply appropriate conventions to 
your media platform 
 
To understand and explain the purpose of a 
media product  
 
To explore how media products are created to 
provide meaning and engage audiences 
  
To apply media production techniques to a range 
of media products      
 
To analyse how genre, narrative and 
representation combine to create meaning for 
the audience 
 
To analyse how the audience may respond to 
different media products  
 
To review and reflect on the process and 
outcome of different media products  

Key Words 
Audience – viewers, listeners and readers of a media text. 
Often there is a primary audience and a secondary audience.  
 
Convention – a sign or convention through which the media 
communicates meaning to us because we have learned to 
read it. Conventions are the generally accepted ways of doing 
something. 
 

1. Denotation- the literal or primary meaning of a word, in 
contrast to the feelings or ideas that the word suggests 
 
Genre – the type or category of a media text.  
 
Industries- how the media industries' processes of 
production, distribution and circulation affect media forms 
and platforms 
 
 
Media Language- how the media use forms, codes, 
conventions to communicate meanings 
 

1. Mise-en-scene- the arrangement of the scenery, props, etc. 
on the stage of a theatrical production or on the set of a film. 
 
Narrative- the process of how something has been 
constructed to create a storyline and give it meaning.  
 
Representation – how something has been re-presented to 
an audience.  

Cross curricular skills Tick  

Research  

Note-making  

Group work & discussion  

Memorisation  

Precision & accuracy  

Independence  

Reflection   

You will be able to  

 Understand and explain the conventions of 

different media products  

 Identify and understand different audiences 

 Review and reflect on the process and outcome 

of different media products  

 Create media products using technical skills and 

techniques  

 

Cross curricular links 
SMSC: to think creatively to design products for a potential audience. Work 

with other people to include their thoughts and ideas.  

Literacy: extended writing to explain how conventions engage its audience 

using key media terminology.  

Numeracy- problem solving, breaking down problems into smaller parts. 

Thinking logically about different media texts and their conventions. 

 



 


